GIAl THICH THUAT NGU, NOI DUNG VA PHUONG PHAP TiNH
MOQT SO CHI TIEU THONG KE THUONG MAI VA DU LICH

THUONG MAI

Tong mirc ban 1é hang hoa va doanh thu dich vu tiéu ding la toan bo
doanh thu hang hoa ban I¢ va dich vu tiéu dung da ban ra thi truong cua cac co
s& san xuat kinh doanh, bao gdm: Doanh thu ban 1¢ hang hoa cua cac co s kinh
doanh thwong nghiép; doanh thu ban I¢ san pham cia cac co sd san xuat va ndng
dan tryc tiép bén ra thi truong; doanh thu dich vu luu trd, dn uéng; doanh thu du
lich Iir hanh; doanh thu dich vu phuc vu ¢ nhan, cong ddng va céc dich vu khéc
do céc to chirc va ca nhan kinh doanh, phuc vu truc tiép cho nguoi tiéu dung.

Doanh thu dich vu hru tra 12 toan bo s6 tién di va sé thu dugc do cung
cap dich vu luu tra ngan ngay cho khach hang trong mét khoang thoi gian nhat
dinh (thang/quy/nam). Co s cung cap dich vy luu trd gdm: Co so kinh doanh
biét thu hodc can hd kinh doanh, khach san, nha khach, nha nghi va cac co s¢
luu tra khac (ky tic xa hoc sinh, sinh vién; chd nghi tro trén xe luu dong...).

Doanh thu dich vu dn uéng 1 tong s tién thu dugc do cung cip dich vu
an udng cho khach hang trong mot khoang thoi gian nhat dinh, gdm doanh thu
tir ban hang an udng do co so tu ché bién va hang an ubng mua tir bén ngoai dé
ban ma khong can ché bién va dich vu phuc vu thém ctia co s chuyén ban.

Che 13 noi dién ra cac hoat dong mua ban, trao d6i hang ho4, dich vu caa
nhiéu nguoi, dugc hinh thanh do yéu cau cita san xuat, doi song xa hoi va hoat
dong thuong xuyén theo nhu cau nhat dinh, c6 it nhat 50 diém kinh doanh d6i
véi khu vyc thanh thi va 30 diém kinh doanh d6i véi khu vuc néng thdn. Cho
duoc chia thanh 3 hang: hgng 1 (c6 trén 400 diém kinh doanh, duoc dit & cac vi
tri trung tAm thwong mai quan trong cua tinh, thanh phé ¢ mat bang pham vi
cho phi hop véi qui md hoat dong cua cho); hang 2 (c6 tir 200 - 400 diém kinh
doanh, dugc dit ¢ trung tam giao luu kinh té cia khu vyc c6 mit bang pham vi
cho phl hop véi qui md hoat dong cua cho); hang 3 (co6 dudi 200 diém kinh
doanh hoic chwa duge dau tu xay dung kién cd, chi yéu phuc vu nhu cau mua
ban hang hoa cua nhan dan trong xa, phuong va dia ban phu can).

Siéu thi 1a loai hinh ctra hang hién dai, kinh doanh téng hop hoic chuyén
doanh; co cdu chung loai hang hoa phong phu, da dang, bao dam chit luong, dap
g céc tiéu chuan vé dién tich kinh doanh, trang bi k¥ thuat va trinh do quan ly,



t6 chtc kinh doanh; c6 phuong thuc phuc vu van minh, thuan tién nhim thoa
man nhu cau mua sam hang hoa cua khach hang. Siéu thi dugc chia thanh 3
hang: hang 1 kinh doanh téng hep (dién tich kinh doanh tir 5.000m? tré Ién,
danh muc hang hoa kinh doanh tir 20.000 tén hang tr¢ 1€n), hgng 1 chuyén
doanh (dién tich kinh doanh tir 1.000m? tré 1én, danh muc hang hoa kinh doanh
tir 2.000 tén hang tra 18n); hang 2 kinh doanh téng hep (dién tich kinh doanh tir
2.000m’ trg Ién, danh muc hang hoa kinh doanh tir 10.000 tén hang tré 1én),
hagng 2 chuyén doanh (dién tich kinh doanh tir 500m? tr& 1én, danh muc hang
hoa kinh doanh tir 1.000 tén hang tré 18n); hang 3 kinh doanh téng hep (dién
tich kinh doanh tir 500 m? tré 1én, danh muc hang hod kinh doanh tir 4.000 tén
hang tro 18n), hang 3 chuyén doanh (dién tich kinh doanh tir 250m? trg Ién,
danh muc hang hoa kinh doanh tir 500 tén hang tro 1€n).

Trung tAm thwong mai la loai hinh kinh doanh thwong mai hién dai, da
chtrc ning, bao gdm t6 hop cac loai hinh ctra hang, co s& hoat dong dich vu; hoi
trudng, phong hop, van phong cho thué... duoc bd tri tap trung, lién hoan trong
mot hoac mot s6 cong trinh kién truc lién ké, dap (g céc tiéu chuan vé dién tich
kinh doanh, trang bi k§y thuat va trinh d6 quan ly, to chic kinh doanh; cd cac
phuong thirc phuc vu van minh, thuan tién, dap ang nhu cau phét trién hoat dong
kinh doanh cua thuong nhan va thoa man nhu cau vé hang hod, dich vu cua
khach hang.

DU LICH

Doanh thu du lich lit hanh 1 s6 tién cac co so kinh doanh du lich I hanh
thu tir két qua thuc hién cac hoat dong to chuc thuc hién cac chuwong trinh du lich
tron goi hodc khong tron goi phuc vu khach noi dia va khach qudc té; cung cap
thdng tin du lich; tu van, 1ap ké hoach du lich va huéng dan khach du lich ké ca dai
ly du lich cho don vi khéc.

Khéch du lich ngi dia la cong dan Viét Nam, nguoi nudc ngoai thuong
trd hodc 1am viéc tai Viét Nam va nhitng ngudi mang quéc tich nude ngoai dén
Viét Nam; di ra khoi moi truong séng thuong xuyén ciaa minh dé dén mot noi
khac & trong lanh tho Viét Nam vai thoi gian lién tuc it hon 12 thang véi muc
dich chinh khong tién hanh cac hoat dong nham dem lai thu nhap va kiém séng
& noi dén.

Chi tiéu caia khach du lich ndi dia 1a tong sb tién khach du lich noi dia
chi tiéu trude (dé chuan bi cho chuyén di) va trong chuyén di (tu chi cho ca nhan



nhu an, 6, di lai...;). Chi tiéu caa khach du lich noi dia khéng bao gém nhiing
khoan sau: (1) Tién mua hang hoa cho muc dich kinh doanh - mua vé dé ban lai
cho khéch du lich, mua vé dé kinh doanh dugc két hop trong chuyén di; (2) Tién
dau tu, giao dich hop dong cua ngudi di du lich nhu dau tw mua nha dat, bat
dong san va tai san qui gia khac (nhu xe ca, xe tai, thuyén, nha nghi thtr hai), ké
ca viéc mua nhitng tai san nay dé st dung cho céc chuyén di du lich trong tuwong
lai duoc chi trong lan di du lich nay ciing khong duoc tinh vao chi tiéu du lich;
(3) Tién mat biéu ho hang va ban beé trong chuyén di.

Cong thire tinh s6 ngay ¢ lai binh quin mdt luot khach, chi tiéu binh quan

mot luot khach va chi ti€u binh quan mdt ngay khach:

Tong s6 ngay khach ¢ lai

S6 ngay ¢ lai BQ 1 lugt khach = —
Tong s6 khach

Tong so6 tién chi ti€u cia khach

Chi tiéu BQ 1 luot khach = i ]
Tong s6 khach

Chi ti€u binh quan mot lugt khach

Chi tiéu BQ 1 ngay khach = ’
S0 ngay ¢ lai binh quan mdt luot khach



EXPLANATION OF TERMINOLOGY, CONTENT AND
METHODOLOGY OF SOME STATISTICAL INDICATORS
ON TRADE AND TOURISM

TRADE

Gross retail sales of goods and services is total revenue generated from
retailingconsumer goods and services of production and business establishments,
including: revenues from retail sales of commercial establishments, retail sales of
products of production establishments and farmers, revenue from services of
accommodation, catering, tourism, and revenue from providing services for
individuals, communities and other services directly served to consumers by
organizations and individuals.

Accommodation service revenue is the total amount of money earned and to
be earned by providing short stay services for customers during a certain period of
time (month/quarter/year). Accommodation establishments include: establishments
providing villas or apartments, hotels, guest houses, hostel and others (student
dormitories, accommodation on mobile vehicle ...).

Food and beverage service revenue is the sum of proceeds from provision of
food and beverage services for customers during a certain period of time, including
revenue from self-made food and beverages and foods and beverages purchased from
outside for sale without processing and additional services of transfer establishments.

Market is the place where goods and services are traded and exchanged, which
Is formed as the requirements of production, social life and regular activities for
specific needs. There are at least 50 business places in urban areas and 30 physical
meeting places in rural areas. The market is divided into three types: Type 1 (with over
400 business places which are located in the important commercial centers of the
province or city with space area in conformity with market activities); Type 2 (with the
range from 200 to 400 business places which are located in the economic center of the
region and with space area in conformity with market activities); Type 3 (under 200
business places or temporary business places mainly serving the needs of purchasing
goods of the people in communes, wards and surrounding areas).

Supermarket is a modern type of groceries or specialized stores; selling a wide
variety of goods with quality assurance; meeting the standards of business area,
technical equipments and level of business management and organization; providing
civilized and convenient services to satisfy the shopping needs of customers.
Supermarket is divided into three types: type 1 for grocery (with business area of over
5,000m? and over 20,000 items for sale), type 1 for specialized stores (with business
area of over 1,000m? and over 2,000 items for sale ), type 2 for grocery (with business
area over 2,000m® and over 10,000 items for sale), type 2 for specialized stores (with
business area of over 500m? and over 1,000 items for sale); type 3 for grocery (with
business area of over 500m? and over 4,000 items for sale), type 3 for specialized
stores (with business area of over 250m? and over 500 items for sale).



Commercial center is the type of modern, multi-functional business, including
a combination of stores, service establishments; conference halls, meeting rooms,
offices for rent... which are concentrated, uninterrupted in one or several adjacent
buildings, meeting the standards of business area, technical equipments and level of
business management and organization; having civilized and convenient services to
satisfy the needs of business development of businessmen and the needs of goods and
services of customers.

TOURISM

Travelling turnover is the proceeds generated from implementing travelling
business activities including package and semi-package tours for domestic and foreign
tourists by travel establishments; providing tourism information, tour advisory and
planning; tourist guide and tourist agent (setting for other units).

Domestic tourists are Vietnamese citizens, foreigners permanently residing or
working in Vietnam and foreign nationalities coming to Vietnam who are leaving their
regular residence for another place within Vietnam’s territory for a consecutive period
of less than 12 months with the main purpose of not conducting activities to earn their
living in the destination.

Expenditure of domestic tourists is the sum of money spent by domestic
tourists in advance (to prepare for the trip) and during the trip (personal expenditure
such as food, accommodation, travel ...;). Expenditure of domestic tourists excludes
the following: (1) Purchase of goods for business purposes - buying goods for resale to
tourists, buying goods for business to be incorporated in the trip; (2) Money for
investment, contract transactions of tourists such as investment in the purchase of
houses and land, real estate and other valuable assets (such as vehicles, trucks, boats,
second house), eventhough the purchase of these assets for future travel spent on this
trip; (3) Cash granted for relatives and friends during the trip.

Formula for calculation of average number of staying days per tourist, average
expenditure per visitor and average expenditure per day per tourist.

Average number of Total staying days
staying days per =
tourist Total tourists

Total expenditures of tourists
Average

expenditureper tourist

Total tourists

_ Average expenditure per tourist
Average expenditure

per day per tourist =

Average number of staying
days per tourist



